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NATUREX
Global leader in speciality 

plant-based natural ingredients



5% of sales

Devoted to 

R&D

16

More than 20 sales offices

employees

worldwide

321m
revenue

in 2013

€

4

NATUREX
A global leader in its market

Exponential growth: 2000-2013
Organic and through acquisitions

An international Group
with a strong local presence

A unique positioning
covering the entire value chain

1,500

8 purchasing offices

10 R&D platforms/Front Labs

Manufacturing sites

Sourcing

in more than 50 
countries

Three strategic markets
(B2B)

in compliance with a

sustainable development approach

20132000



Three markets

with strong regional characteristics

A large variety of clients

looking for innovation and services

Food & Beverage

Nutrition & Health

28%
sales

2%
sales

64%
sales

*Toll manufacturing & misc.: 6% sales H1 2014 proforma 5

Mainly Food 

manufacturers

Brands of dietary 

supplements and 

pharmaceutical labs

Laboratories of 

cosmetics

Ash extract (Fraxinus Excelsior) 

that reduces post-prandial glucose

Cranberry extract against urinary 

tract infections

Examples of NATUREX products

NATUREX
Three strategic B2B markets

H1 2014 

Proforma

Revenues*

Personal Care

Colour : Sweet purple potatoe

Flavour enhancer / 

Masker of bitterness

Gamme d’extraits purifiés

Gamme d’huiles végétales

H1 2014 Proforma, at constant rate,: including VJI and Chile Botanics acquisitions
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NATUREX
A geographic presence both global and local



External growth strategy
A track record of successful and complementary transactions

 Strengthening position as a specialist in 

botanical extracts

 Through sourcing for specific raw materials

(Cf. Nagoya Protocol)

Access to raw materials Technical and scientific know-how

 New production techniques (extraction, 

drying, …)

 Clinical and application know-how

Search for complementarities

 Offering potential for generating 

value by the NATUREX network

 Examples: Cranberry, Quillaja

For products For markets

 In which NATUREX has limited 

or no presence

 And offering real potential

2008

2011

2012

2012

2014

20142005

20112007

2002 2007 2009

Brucia Plant Extracts

Producer of 

nutraceutical

ingredients

Hammer Pharma & 

HP Botanicals

R&D and production of 

plant extracts 

Berkem Actifs

Innovants

Fine chemistry and 

vegetal extraction

Burgundy Botanical 

Extracts

Provider of botanical 

extracts

Chile Botanics

Manufacturer of 

ingredients from 

Quillaja extracts

Valentine

Production of fruit and 

vegetable powders 

and natural colors

Pure World

Producer of natural 

ingredients derived 

from plant materials

Chart Corporation

Manufacturer of 

Botanical Extracts

Natraceutical

Ingredient division

F&B ingredients

Pektowin

Producer of pectin, 

fruit and vegetable 

juice concentrates 

Decas Botanical 

Synergies

Ingredients from 

cranberry

Vegetable Juices Inc

Producer and 

distributor of natural 

ingredients from 

vegetables

2004

RFI Ingredients & 

Hauser

Romarin extract 

producers

7

2014

Berghausen

distribution activities

Ingredients from 

Quillaja and Yucca 

extracts 



Presentation

of 2014 interim consolidated results



9

Acquisition of Vegetable Juices Inc. in May 2014
(USA)

A major player in an attractive niche market

2014 H1 operating highlights
A technical and very targeted acquisition

 Founded 80 years ago in Chicago, the

historic heart of the food business in the

United States

 A rare and attractive asset in terms of

growth potential and profitability

 Sales of US$42 million in 2013

 Adjusted Ebitda rate for 2013 slightly

above that of Naturex

Vegetable Juices Inc.

 Solidly positioned in the US, the world's largest market for

ingredients and trendsetter in the food processing

industry

 A rich offering of functional solutions built on natural

vegetable-based ingredients and recognised culinary

know-how

 A quality customer portfolio that includes many major

global food and beverage companies

 Experienced management dedicated to pursuing F&B

growth in the US market

 A quality industrial base and R&D expertise
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2014 first-half operating highlights
A new dimension for NATUREX

 Reinforcing the positioning in the F&B business

in the United States

• Gaining recognition as a major player in a very fragmented

market

• Facilitating proximity and logistics with US customers

 An expanded offering that completes the F&V

(Fruits & Vegetables) range

• Vegetable-based ingredients versus a current portfolio that is

largely fruit-based

• Additional Wet form, complementary with the Dry form

 Multiple potential synergies

• Cross-selling with US customers

• Transfer of technical and scientific know-how with our industrial

sites (Switzerland, Poland, India) dedicated to the F&V range
(Fruits & Vegetables)

 A buoyant and dynamic F&B market

in the US

 Market trends in favour of fruits and

vegetables, supported by consumers and

tracked by manufacturers

 Nutritional qualities

 Clean label

 Health and Well-Being

 Convenience

 Campaigns promoted by the WHO 

worldwide on the health benefits of fruits 

and vegetables

Significant growth opportunities

Acquisition of Vegetable Juices Inc. in May 2014
(United States)



2014 first-half operating highlights
Vegetables in an infinite variety of forms, "from farm to fork"

Juices

Concentrates

Purees

Blends

Savoury Beverages

Dairy Sweet

11



2014 first-half operating highlights
Strengthened financial flexibility

A capital increase
to support external growth

 Financing adapted after a major acquisition

 Capital increase with preferential subscription rights of

€67.2 million

 Repayment of the short term bridge loan linked to the

acquisition of Vegetable Juices Inc. and financing of

more moderate-sized acquisition opportunities

 A public offering with broad-based adhesion by all of

our shareholders (take-up rate of 150.4%)

 Subscriptions by irrevocable entitlement
(à titre irréductible)

97.1% of shares to be issued by irrevocable entitlement

 Subscriptions subject to reduction (à titre réductible)

1 share granted based on 103 rights presented

Restructuring of the structured credit facility
to adapt to Naturex's growth profile

 €270 million financing agreement with banking

partners (+ €50 million bridge-to-equity facility)

 Multiple credit line tranches including a €50 million

bridge-to-equity facility linked to the Vegetable Juices

Inc. acquisition, repayable from proceeds of the capital

increase

 Lengthened debt maturity profile
(Tranche A final payment in 2021)

12



 Development on track for Chile Botanics acquired in December 2013 (majority

stake of 51%), a young Chilean company specialised in the production and sale

of Quillaja extracts

 Production plant in the process of completion (€2.3m investment), starting in

September 2014

 Integration of products presented at the 2014 IFT exhibition (New Orleans)

 Purchased in June 2014 of the distribution activity and formulation of extracts

of Quillaja Saponaria and Yucca Schidigera from Berghausen, Chile

Botanics's US distributor

 A modest sized investment strengthening our position for these technical ingredients

(natural emulsifiers or surfactants), alternatives to synthetic additives

 Used in the food processing industry (for carbonated beverages, slush-type syrups,

beer, juices…), as well as for cosmetics, pharmaceutical products, agriculture and

animal feed products

 Reinforced proximity with customers to develop applications

based on a collaborative innovation approach

13

Naturex is pursuing its development in Quillaja extracts

2014 first-half operating highlights
Development in Quillaja extracts

Quillaja Saponaria
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2014 H1 operating highlights
Ramping up a market application approach

NATMARKET and applications

IFT 2014, New Orleans (USA)

 Presentation of concepts in line with market expectations

 Reducing time-to-market

 Promoting our R&D capacities

 Applications combining different product ranges

(F&V, colours, flavouring…) and techniques (texture, preservation…)

MiChroma®

A commercial strategy built around a

market-application approach
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2014 H1 operating highlights
A sustainability program on track

Our Sustainability 

approach

 Pursuing the sustainable development approach

announced in September 2013

 A program built around 4 pillars

 Formalising the Group's CSR commitment

 A first recognition in the areas of ethical sourcing and

the promotion of biodiversity

 The Personal Care division becomes a member of the

Union for Ethical BioTrade (UEBT)
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Significant post-closing events
Appointment of a Chief Executive Officer

Appointment of Olivier RIGAUD 

 26 years of experience in the field of ingredients

 A double expertise within both a medium-sized company and

in a Group with an international dimension

 Know-how recognised by the industry

BIOGRAPHY

 Age 50

 Chemical engineer

 Began his career with Amylum (starch),

subsequently acquired by Tate & Lyle in

2000

 President of the Speciality Food

Ingredients division of Tate & Lyle since

2010

 Appointment approved by the Board of Directors on

proposal of the Chairman

 Assumption of duties in fall 2014



 Major reinforcement of senior management to address the next phases of the

Group's development and prepare for the future

 Transition period during which Thierry Lambert will assist in facilitating the assumption

of duties by Olivier Rigaud

 At the end of the transition period, Olivier Rigaud will be in charge of Group

management and Thierry Lambert will work on missions relating to business

development, including the study of acquisitions and specific projects, in addition to

the Chairing of the Board of Directors

 Evolving towards a separation of the functions of Chairman of the Board and

Executive Management

Significant post-closing events
Strengthening of senior management

17
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Significant post-closing events
Rationalisation of the industrial base in the US

Closing of the manufacturing site of

Shingle Springs
California (ex Brucia)

 First plant of the Group in the United States following

the acquisition of Brucia in 2002, before the acquisition

of the New Jersey site (South Hackensack) in 2005

 With limited capacity devoted exclusively to blends of

nutraceutical extracts originating from the New Jersey

site

 Discontinuation of local production in California end of

August 2014, 17 employees concerned

 An Extraction / Formulation base

New Jersey site (South Hackensack) benefiting from

a strategic location with significant capacity and

productivity

 A Fruits & Vegetables base

Chicago site (Vegetable Juices Inc.) located in the

historic heart of the food business in the United

States, with a significant surface area and capacity

for extension

Site devoted to fruit and vegetable-based ingredients

Two specialised industrial bases

in the United States

Note: The Houston site devoted to krill extraction belongs to

the joint venture created with Aker BioMarine



2014 H1 key figures
A deteriorated macroeconomic context
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Financial data at 30 June 2014 versus 30 June 2013

Restated sales*

€151.5 million

+2.8%
constant exchange rates

Recurring EBITDA

€24.2 million

15.3% of sales

Net income

€7.5 million

4.7% of sales

Current operating 

income (EBIT)

€14.4 million

9.1% of sales

* H1 2014 sales at constant exchange rates, restated to adjust for Svetol® sales in the United States (included in N&H and the Americas)

and krill toll manufacturing sales (included in Toll Manufacturing and Europe/Africa)



2014 H1 revenue
A foreign exchange environment still unfavourable

Revenue mix by market: Strong contribution from F&B

20

Food & Beverage

 Good growth over two quarters with levels exceeding all quarters

of the prior year

 Limited impact of changes in Group structure: Chile Botanics

(01/2014) and VJI (06/2014)

 Weakness of the demand in Western Europe

 More structured commercial organisation and more focused

market-application approach

Nutrition & Health

 First half adversely impacted in terms of procurement by certain

customers engaged in destocking

 Reduced momentum for the sector compared with past in the

United States, the main contributor to this business

 Interesting projects in emerging countries

Personal Care

 Limited weight in Group sales mix

 Acceleration expected in H2 with implementation of new projects

Toll Manufacturing & Misc.

 Limited contribution from krill toll manufacturing transferred to the

AKBM joint venture

 Developments in progress for Toll Manufacturing
 S1H1 2014 vs H1 2013

Constant exchange rates

F&B N&H Personal 

Care

Toll-

Manufacturing 

and misc.

Total

98.7 47.2 3.2 2.4 151.5

+7.8% -6.0% +6.5% -7.6% +2.8%
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65.1%

31.2%

2.1% 1.6%

Food & Beverage Nutrition & Health

Personal Care Toll-Manufacturing et divers
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Revenue mix by region: Solid growth excluding Europe

2014 H1 revenue
A foreign exchange environment still unfavourable

Europe /

Africa

Americas Asia/Pacific Total

70.6 62.0 18.9 151.5

-1.6% +6.2% +8.3% +2.8%

46.6%

40.9%

12.5%

Europe / Afrique Amériques Asie / Océanie

 S1H1 2014 vs H1 2013

Constant exchange rates

Europe/Africa

 Marginal decline excluding krill toll manufacturing

 Difficult economic conditions in the Euro zone as well as 

direct and indirect effects of the Ukraine-Russian crisis

Americas

 Good growth excluding the effect of Svetol®

 The F&B market is more robust in the US than in Europe; 

our performance are also improving with the regional 

deployment of the sales force and the integration of one 

month of VJI sales

 Good growth in Latin America with a strong contribution 

from Brazil

Asia/Pacific

 Strong growth from the ramping up of sales offices in Asia 

and the Middle East

 Significant gains for Naturex product ranges in the 

nutraceutical market in Australia

 The historic ingredients distribution activity in Australia (23% 

of the region's sales) is marginally down

Emerging countries

 18% of Group revenue with 7.7% growth at constant exchange 

ratesS
a
le

s
 i
n

 €
m

 e
x
c
l.
 

S
v
e
to

l®
 a

n
d
 k

ri
ll 

to
ll 

m
a
n
u
fa

c
tu

ri
n

g



In €m H1 2014 H1 2013 Chang

e (%) FY 2013

Revenue 158.3 165.8 -4.5% 320.8

Gross margin 98.9 100.9 -2.0% 196.0

Gross margin (%) 62.5% 60.9% - 61.1%

Operating subsidies 1.0 1.1 - 2.2

Other operating income 1.5 4.4 - 6.8

Staff costs (37.0) (34.4) +7.4% (69.1)

External charges (38.3) (41.9) -8.5% (79.5)

Taxes other than on income (1.2) (1.2) (2.1)

Other current operating income and expenses (0.7) (0.6) (1.3)

Recurring EBITDA 24.2 28.4 -14.7% 53.0

Recurring EBITDA margin (%) 15.3% 17.1% 16.5%

Allowances for depreciation, amortisation and 

impairment
(9.8) (8.5) +15.5% (17.7)

Current operating income 14.4 19.9 -27.7% 35.3

Current operating margin (%) 9.1% 12.0% - 11.0%

22

Excluding currency effects and the impact of 

Svetol® US + Krill extraction and after 

integrating sales of Chile Botanics (January 

2014) and VJI (June 2014), sales grew 2.8% 

at constant exchange rates.

Positive realignment of the product mix and

gains in productivity.

The increase reflects mainly the sequencing of

recruitment in connection with the Group

structuring measures. Restated to eliminates

changes in Group structure (VJI and Chile

Botanics), the increase is +5.6%.

Efficient management of external charges with

for example, a reduction in recruitment fees

after certain recruitments were insourced and

lower insurance expenses. Lower logistics

costs in line with the decline in sales.

In line with the level of sales and the weight of

staff costs.

1

1

2
2

4

5

4

6

6

5

Decline linked to an exceptional sale in 2013

relating to inventory for the "Yeast" range to a

distributor for €1 million and a variation of

gains and losses from the disposal of assets

(-€0.5m).

3

3

2014 H1 consolidated results
Significantly impacted by currency effects
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2014 H1 consolidated results
Significantly impacted by currency effects

In €m H1 2014 H1 2013 Change 

(%) FY 2013

Current operating income 14.4 19.9 -27.7% 35.3

Current operating margin (%) 9.1% 12.0% - 11.0%

Other non-current operating expenses (1.1) (0.5) - (0.8)

Other non-current operating income - - - -

Net operating income 13.2 19.3 -31.5% 34.5

Share of net income of equity-accounted investees 0.1 - - (0.1)

Operating income after equity-accounted 

investees
13.3 19.3 -31.0% 34.4

Operating margin (%) 8.4% 11.6% - 10.7%

Net borrowing costs (3.9) (2.9) - (5.4)

Other financial income and expenses 1.1 (1.1) - (3.1)

Net earnings before income tax 10.5 15.4 -31.8% 25.9

Tax expense (3.0) (5.2) -42.7% (9.0)

Net income attributable to the Group 7.5 10.1 -26.1% 16.8

% of revenue 4.7% 6.1% - 5.2%

Higher average financial debt and residual

bond issuance costs from restructuring the

structured loan previously amounting to

€1.1 million.

8

Foreign exchange gains including €0.8 million

from inter-Group balance sheet positions.

Mainly expenses linked to acquisition projects

(Chile Botanics and Vegetable Juices Inc.).
7 7

8

9

9



2014 H1 consolidated results
Balance sheet impacted by VJI acquisition
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In €m

ASSETS

30/06/14 31/12/13

Non-current assets 326.5 266.2

Goodwill 148.8 111.8

Other intangible assets 22.6 13.6

Property, plant and equipment 141.3 128.1

Financial assets 1.7 1.7

Equity accounted investees 4.4 4.3

Deferred tax assets 7.7 6.7

Current assets 279.5 249.5

Inventories 165.2 155.6

Current derivatives 0.1 0.2

Tax receivables 1.4 1.3

Trade and other receivables 89.5 79.9

Current financial assets 0.5 -

Cash and cash equivalents 22.8 12.6

TOTAL ASSETS 606.0 515.8

In €m

EQUITY AND LIABILITIES

30/06/14 31/12/13

Shareholders' equity 283.6 273.2

Non-current liabilities 184.8 106.5

Long-term financial debt 169.3 91.0

Non-current derivatives 0.7 0.7

Employee benefits 4.9 4.0

Deferred tax liabilities 9.9 10.8

Current liabilities 137.6 136.1

Current financial debt 67.2 72.2

Current derivatives 0.6 0.6

Current provisions 0.4 0.4

Current tax liabilities 1.2 4.2

Trade and other payables 68.0 58.6

Bank credit facilities 0.2 -

TOTAL EQUITY AND LIABILITIES 606.0 515.8

This balance sheet includes the integration of Vegetable Juices Inc. as well as the €50 million bridge loan repaid on 7 July 2014

using proceeds from the capital increase



2014 H1 consolidated results
First improvement in inventory-to-sales ratio
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In €m

Current exchange rates

30/06/2013 30/06/2014

Sales* (pro forma) 300.8 322.1

Inventories 160.2 165.2

Inventory to sales ratio 53.2% 51.3%

* Excluding Toll Manufacturing which does not generate inventories

Revenue at 30 June 2014 is calculated on a 12-month rolling and pro forma basis (including Vegetable Juices Inc. and Chile Botanics)

Revenue at 30 June 2013 is calculated on a 12-month rolling basis (not including Vegetable Juices Inc. and Chile Botanics)



2014 H1 consolidated results
A sound position for net financial debt
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30/06/2014 30/06/2014
restated

213.9

149.0  Net financial debt at 30 June 2014 restated

 to adjust for net proceeds from the capital increase of 

€65 million

 and the repayment of the €50 million bridge loan linked 

to the Vegetable Juices Inc. acquisition

 These operations, fully known at 30 June 2014, were settled

after the end of the half-year reporting period on 3 and 7 July

2014

Net financial debt in €m

Net proceeds from 

the capital increase 

of €65 million

Repayment of the €50 

million loan



Focus on the F&V (Fruits & Vegetables)

ingredients business
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Fruits & Vegetables Ingredients
An offering of a wide range of technical solutions

Concentrates, purees, juices

Drying
Spray-drying, drum-drying, belt-drying

Internal processing

Sourcing of raw materials (fruits, vegetables…)

WET products

DRY products

F&B MARKETS

Colouring

Foodstuff
Sensorial

Health 

benefits
(fibers, vitamins)

Preservation

F&B MARKETS N&H MARKETS

Health 

benefits
(fibers, vitamins)

Sensorial

Preservation

External sourcing 

Health benefits
(fibers, nutrients, vitamins)

B
E

N
E

F
IT

S

B
E

N
E

F
IT

S

WET formulation
Single Ingredient & Food System Blends

DRY formulation
Single Ingredient & Food System Blends



Fruits & Vegetables ingredients
Three bases with recognised expertise
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United States Europe India

Ingredients in liquid form Ingredients in dry form Ingredients in dry form

Fruits and vegetables
(powders, granules, crisps, flakes, paillettes)

1 plant: Chicago (US) 2 plants: Burgdorf and Bischofszell

(Switzerland)
1 plant: Roha (India)

Ingredients in liquid form

fruits and vegetables
(juices, concentrates, purees)

1 plant: Jaslo (Poland)

Vegetables
(juices, concentrates, purees, blends)

Fruits and vegetables
(powders)



Fruits & Vegetables Ingredients
Significant potential for synergies and know-how transfer

 Techniques for liquid 

formulations

 Access to Savory markets

 Culinary know-how

 Comprehensive solutions

 Blends

 Drying techniques

 Access to

Sweet and Baby Food 

markets

 Single Ingredients

Jaslo

Burgdorf

Bischofszell

Roha

30



Fruits & Vegetables Ingredients
Significant dynamics for development
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Intuitive 

nutrition

 Source of 

vitamins, 

minerals, fibers

 Low in calories

 Prevention 

against certain 

illnesses and 

combating 

obesity

2/3 of US adults are 

overweight or obese 
(WHO)

Clean label

 Profile of 

authenticity and 

reliability

 Natural 

ingredients

 No artificial 

coloring

 Without additives

or preservatives

For 88% of consumers, 

"natural" influence their 

purchasing process 

(Datamonitor 2013) 

Health & 

Wellness

70% of American 

adults do not 

sufficiently incorporate 

vegetables in their diet 

(Fruits&Veggies more matters) 

 Health/well-being 

effect associated 

with a natural 

ingredient

 Healthy 

ingredients

 Rich in 

antioxidants

Convenience

“Fruit and vegetables 

are the fastest growing 

category in the 

convenience channel” 
(IGD Research)

 Adapted to new 

lifestyles and 

consumer 

practices

 Without 

sacrificing 

nutritional and 

health 

characteristics

Trendy

Flavours

20% growth in ethnic 

group sales in US 

grocery stores

(2012-2017)

(Mintel Group) 

 Natural 

contribution in 

texture, taste and 

visual aspects

 Authentic tastes 

of world cuisines 



Outlook



Outlook
An unfavourable economic context
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 World growth forecasts for 2014 lowered

 Economic weakness in developed countries

(United States, euro zone) combined with less

optimistic growth prospects in several emerging

countries

 A highly volatile foreign exchange environment,

particularly in emerging countries

 Crisis flashpoints in Eastern Europe

(Ukraine/Russia), Africa and Middle East

+2,0%

+5,1%

+1,8%

+4,6%

Advanced countries Emerging and developing countries

Initial forecasts 2014 Forecast 2014

Lowered world growth forecasts
(IMF – July 2014)

 Slowdown effects upstream in the value chain

among sector players

 Business forecast revised downward

 Revised procurement plans resulting in

adjustment effects on inventories

 A more favourable foreign exchange context

in H2 2014 though remaining volatile



Outlook
Underlying trends still in favourable for natural products
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 Broad-based enthusiasm and growing popularity

for natural ingredients

 Widely appreciated by consumers

 Campaigns by public authorities and the media

 At a worldwide level, including in emerging

countries

 Demanding regulations promoting a shift in

favour of natural products and strengthening

barriers to entry

 Restrictions governing additives

 Stricter standards governing formulations for 

certain categories of natural ingredients 
(Colouring foodstuffs)

 A trend impacting our three markets

 The food processing industry remains a

sector generating the highest contributions

 Good potential for nutraceutical products in

emerging countries

 Ramp up for natural ingredients in the

cosmetics industry
Source: Euromonitor International – February 2014
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Outlook
Strong features…
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 A reinforced managerial and organisational
structure, scaled to manage business growth and
take advantage of new external growth
opportunities in a sector undergoing
consolidation

 A very efficient sourcing network providing
optimal quality in raw materials based on a
sustainable development approach

 A commercial presence both global and local
fostering proximity with our customers

 A creative and collaborative R&D capacity for
developing innovative and differentiating
concepts, making it possible to anticipate market
trends

 A highly versatile industrial base and expertise in
the extraction and purification of innovative
active ingredients



Outlook
…to seize growth opportunities 

36

 More favourable comparison 

base effect

 A good pipeline of projects, with 

certain to lead to noteworthy 

achievements

 Start of synergies with Vegetable

Juices Inc. 

Modest organic growth

in H2 2014
Sustainable and profitable growth 

for medium and long-term

 New projects aligned with expectations

of our customers and anticipating

market trends

 An enhanced product mix based on a

market application focus

 Contributions from completed

acquisitions and the development of

synergies (cross-selling)

 Opportunities for external growth in a

market going through a consolidation

phase

Finally, a foreign exchange environment in 
H2 2014 expected to be more favourable
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Contacts
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www.naturex.com

Thierry Lambert

CEO

E-mail : t.lambert@naturex.com

Tel. : + 33 (0)4 90 23 96 89

Thierry-Bertrand Lambert

CFO

E-mail : t.b.lambert@naturex.com

Tel. : + 33 (0)4 90 23 96 89

Carole Alexandre

IR

E-mail : c.alexandre@naturex.com

Tel. : + 33 (0)4 90 23 78 28

Anne-Catherine Bonjour

Media

Actus Finance 

E-mail : acbonjour@actus.fr

Tel. : + 33 (0) 1 53 67 36 93



Agenda
Financial Communications
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Financial information Dates

Revenue 3rd quarter 2014 4 November 2014

Results 3rd quarter 2014 28 November 2014

Annual revenue 2014 3 February 2015

Annual results 2014 31 March 2015

Release of financial information after the market close



H1 2014 cash flow
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€m - IFRS H1 2014 H1 2013

Cash flow 23.3 28.0

Cash payments (7.5) (3.1)

Change in  WCR 2.8 (18.1)

Net cash provided by operating activities 18.6 6.8 

Cash from (used in) investing activities (68.4) (14.9)

Net cash provided by financing activities 59.3 18.1

Change in cash 9.4 10.0

Closing cash 22.6 13.7

Opening cash 12.6 3.4 

Effect of foreign exchange changes on cash holdings (0.6) (0.3)



Governance

and capital structure

 Two special committees

Audit Committee (Chairman: Olivier Lippens)

Nominating and Compensation Committee (Chairman: Paul Lippens)

SGD / 
FINASUCRE

21.62%

CARAVELLE
15.23%

Free Float
63.07%

Auto-Detention
0.08%

Composition of the Board of Directors Capital structure

Sources: SGSS/GIS and Company – July 2014

SGD/Finasucre held 28.15% of the voting rights at July 31th, 2014 

Thierry Lambert

Chairman-CEO of 

NATUREX

Stéphane 

DUCROUX

COO America/Asia-

Pacific Regions

Hélène MARTEL 

MASSIGNAC

Chairwoman-CEO of 

CARAVELLE

Paul LIPPENS

Chairman of 

FINASUCRE

Olivier LIPPENS

Managing Director of 

FINASUCRE

Miriam MAES

Founding 

Chairwoman of 

FORESEE London

Anne Abriat

Senior Director 

Fragrance Tech.

COTY Geneva

Executive Members

Representatives of the to long-term shareholders

External members without capital-based ties with NATUREX
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 Number of shares: 9,194,111 (August 2014)

NYSE Euronext Paris – SegmentB 
since October 1996

Code ISIN FR0000054694

 Market capitalisation: €540m
(At 27 August2014)

 Fiscal year: 1 January to 31 December

 AGM: June

 Liquidity agreement: EXANE BNP PARIBAS

 Analysts: BERENBERG Capital Markets,

CM-CIC Securities, DAVY RESEARCH, EXANE

BNP PARIBAS, ID Midcaps, KEPLER

CHEUVREUX, NATIXIS, PORTZAMPARC,

SOCIETE GENERALE

SYMBOL: NRX - REUTERS: NATU.PA

BLOOMBERG: NRX:FP - DR SYMBOL: NTUXY

Indexes: CAC® PME, AC Small, Gaïa Index

Eligible for the "long only" Deferred Settlement Service (SRD) and French equity 

plans (PEA and PEA-PME)

American Depositary Receipt (ADR) program: BNY Mellon

Share price trends
January 2011- August 2014

The NATUREX share
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Entrepreneurship for a better world

Supporting education, medicine and basic necessities for 
local populations in countries where we source our plants, 

herbs and spices

www.fondation.naturex.com

Contact
Antoine Dauby -Secretary of the NATUREX Foundation Jacques Dikansky

Site d’Agroparc - BP1218 - Avignon Cedex 08

a.dauby@naturex.com

www.fondation.naturex.com

Sustainable development

and Corporate Social Responsibility

http://www.fondation.naturex.com/
mailto:a.dauby@naturex.com
http://www.fondation.naturex.com/


Thank you for your attention


